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EMAIL MARKETING SOCIAL

20%  34%

Program Budget Program Budget
Spent on Content Spent on Digital
Marketing Marketing

Legend:

CPC = Cost Per Click

CPE = Cost Per Engagement
CTR = Click Through Rate

24%

Gross Open Rate
Prospects List

5%

Unique Open Rate
Prospects List

15-18%

Unique Open Rate
Customer List

65%Vs25%

LST VS 3ra email
Open Rate, Drip
Campaign

0.9%

Bounce Rate
Prospects List

2%

CTR, Prospects
List

20-22%

CTR, Customer
List

8%

CTR, Drip
Campaigns

13%

CTOR Rate
Prospects List

7-10%

Program Budget

Spent on New Lead

Gen Tactics

21%

Desktop CTOR Rate
Prospects List

7%

Mobile CTOR Rate

Prospects List

9%

Form Submits
Email

13%

DMP Spent on
Website

7-9%

Name to MQL

Conversion
1%

DMP Spent on
SEO

2-3

Touches/Month
Drip Campaign

6% 14%

DMP Spent on
Marketing
Automation

DMP Spent on
Social Marketing

BUDGET

CTOR = Click-To-Open Rate (unique clicks as a % of unique opens)
DMP = Digital Marketing Program Budget
MQL = Marketing Qualified Lead

Email Marketing

22% 8%
Other DMP Spent

(SMS, Digital
Events, etc.)

DMP Spent on
Display Ads
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